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OM Studio Collaborates with CSULB 
Industrial Design

OM’S PRODUCT DEVELOPMENT TEAM PARTNERED WITH THE STUDIO INSTRUCTORS TO DEVELOP 
THE PROJECT, THEN PROVIDED PROFESSIONAL INSTRUCTION AND FEEDBACK DURING THE TWO-

DAY, ON-CAMPUS WORKSHOP.

Smart seating resource 
OM recently collaborat-
ed with the Cal State Uni-

versity, Long Beach (CSULB) 
Industrial Design Department 
to develop and launch a product 
design mini-workshop and com-
petition. Targeted to students 
in the Senior Studio course, the 
project was intended to provide a 

“real life, real time” scenario that 
would bridge the gap between 
academic practice and profes-
sional experience.

With this purpose in mind, 
OM’s product development 
team partnered with the studio 
instructors to develop the proj-
ect, then provided professional 
instruction and feedback during 

the two-day, on-campus work-
shop. Students were challenged 
to develop a product concept for 
use in a higher education col-
laborative environment such as a 
design studio, library, lab, or stu-
dent union. The concept had to 
be innovative, comfortable, and 
able to be mass produced. The 
instructional intent was to en-
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courage students to work quickly 
and create a visually arresting 
product that addresses the stated 
criteria, as well as present their 
concepts persuasively both visu-
ally and verbally. The exercise 
offered OM firsthand insight into 
the needs of students in con-
temporary educational environ-
ments while exposing students to 
realistic working parameters.

In the first full-day session, 
students were given an over-
view of OM and a brief history of 
educational seating, divided into 
collaborative groups to pursue 
further research, and asked to re-
turn end-of-day with an initial di-
rection for their individual proj-
ects. Senior Studio instructors 

Max Beach and Chris Collins, 
and OM’s team – which included 
the senior product development 
manager, design and product 
development manager, president, 
and marketing staff, each offered 
commentary relevant to their 
perspectives. Students were then 
given a week to deliver a presen-
tation that included sketches 
and rendered drawings as well as 
product positioning and market-
ing direction that identified the 
problem solved and the environ-
ment served.

One week later, students re-
turned with concept boards 
to display in the department’s 
gallery. A judging panel, which 
consisted of the studio instruc-

tors, OM’s team, and the editor-
in-chief of Interiors & Sources 
magazine, selected ten students 
to present their concepts to the 
assembled class and the panel. 
The process – from accurately 
understanding the problem 
posed, to research and design 
development and presentation 
– teaches students skills they 
will need as working designers. 
All elements of the project, from 
the engineering feasibility of the 
concept to the students’ ability to 
persuasively express their ideas, 
were considered when selecting 
the finalists and ultimate win-
ners. The panel was encouraged 
by the quality of the students’ 
thinking, their curiosity, and the 
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breadth of ideas showcased in 
the final projects. Three finalists 
were recognized for their overall 
achievement.

“From the group research to 
the product direction presenta-
tions and the final deliverable, 
the students not only impressed 
us with their ability to execute 
and rise to the occasion, but most 
importantly they got the judges 
discussing and debating their 
designs and concept directions 
(something that is no easy feat 
by the way). The ability to spark 
and ignite creativity in others is 
one of the great achievements 
of designers. The three finalists 
clearly did that,” said Chris Col-
lins, Senior Studio instructor and 
principal of Cubed Design.

Wilson Chow, President of 
OM, added, “We’re grateful to 

the team at CSULB for having 
the imagination and fortitude to 
recognize this project as a good 
idea, and give us so much of their 
studio time to make it happen. 
The students were optimistic, 
daring problem solvers, and all 
demonstrated strong abilities as 
developing professionals. It was 
not only a worthwhile endeavor, 
I also personally found it to be 
inspiring and I’m hopeful we can 
make it an ongoing collabora-
tion.”

The where’s and how’s of doing 
business, and the forms of the 
modern workplace and educa-
tional space, have evolved dra-
matically over the past decade. 
Radical changes in technology 
– both how it is used and what it 
can do – as well as demographic 
and cultural shifts in business 

and education (not to mention 
most forms of interaction out-
side the home) – all influence 
our needs for sitting, standing, 
collaborating, and encouraging 
productivity. The tools we use, 
the way we apply them, and how 
we interact with others have all 
adapted to meet this new para-
digm. The best way to help stu-
dents’ develop the skills they will 
need for a changing workforce 
and for business to have access 
to designers with the requisite 
imagination and practical real-
ism, is for business to partner 
with schools and to be involved in 
the academic-professional dia-
logue. Projects such as the OM-
CSULB Design Studio are a step 
in this direction. BoF
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